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About
the Program

Reimagine marketing in the digital 
age with this comprehensive digital 
marketing program. Gain practical 
knowledge and expertise through live 
interactive sessions, 10+ real-world case 
studies, 35+ digital marketing tools, and 
16+ projects. You’re also entitled to a Meta 

exam voucher worth $99 at no additional 
cost. Furthermore, this program covers 
essential areas such as behavioral 
marketing, SEO, SEM, social media, email 
marketing, mobile marketing, content 

emerging technologies to prepare 
you for the fast-paced digital world 
and enable you to deliver exceptional 
results. The various capstone projects 
at the end of the program will help you 
apply all the concepts you have learned 
to solve real-world marketing problems 
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Key Features of the 
Program

School of Global 
Management and 
Simplilearn 

Live classes delivered by 
digital marketing industry 
experts

Explore the use of 
Generative AI in Sales
and Marketing

5 Capstone problem 
statements and 15+ 
course-end projects

Learn 35+ digital marketing 
tools 

Access to master sessions
by Meta Blueprint trainers

Course aligned with 
Hootsuite and SE Ranking 
Certification

Simplilearn’s career 
services to help you get 
noticed by top hiring 
Companies <India only>

10+ case studies from 
brands like Adidas, KFC,
Nike, Intel, etc.

voucher

Free Meta Certified Digital
Marketing Associate exam

Certificate from SP Jain Masterclasses delivered 

Global Management’s top 
faculties

by SP Jain School of



About SP Jain School of 
Global Management

provides modern, relevant, and practical global business education. With 

been ranked by reputed international publications such as Forbes, Times Higher 
Education–Wall Street Journal, The Economist, and Financial Times. Globally 

continues to build its legacy with time, even today.
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About Meta

businesses. When Facebook launched in 2004, it changed the way people connect. 

experiences like augmented and virtual reality to help build the next evolution in 
social technology.

 Exam Voucher

Master sessions by 
Meta Blueprint

Trainer
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Meta Certified Digital
Marketing Associate

Learn foundational 
advertising concepts 

on Facebook, 
Instagram, and

Messenger

Self paced 
content for Digital 

Marketing Associate 

training 
Certification Exam

 Digital 
Course aligned with 

Marketing Associate 
Exam

Meta Certified

Meta builds technologies that help people connect, find communities, and grow

Apps like Messenger, Instagram, and WhatsApp further empowered bilions
around the world. Now, Meta is moving beyond 2D screens and toward immersive

“Earn Meta Certificates Digital Marketing Associate
Badge after passing the exam!”
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About Simplilearn
Simplilearn, a Blackstone Portfolio Company is the world’s #1 online Bootcamp 
provider, enabling learners across the globe with rigorous and highly specialized 
training offered in partnership with world-renowned universities and leading 
corporations. We focus on emerging technologies and skills, such as data 
science, cloud computing, programming, and more — that are transforming 
the global economy. Our training is hands-on and immersive, including live 
virtual classes, integrated labs and projects, 24x7 support, and a collaborative 
learning environment. Over two million professionals and 2,000 corporate training 
organizations across 150 countries have harnessed our award-winning programs 
to achieve their career and business goals.



Digital Marketing 

®

 8



 9

Become a New-Age Marketer 
with Generative AI

Embrace the Future: Gen AI’s Role in the Evolution of 

such as SEO, social media, email, and mobile marketing

Forecast sales trends, enhance CRM processes, and predict customer 

Optimize pricing, promotions, and customer retention with help of Gen 

Learn personalized communication with Chatbots and Virtual Sales 



Get free access to the  SE Ranking 
platform for 1 year!
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coverage of various topics, it is crucial to acknowledge that you must also 

which are not included in the program.

Hubspot
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Google



Meta Blueprint
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Eligibility Criteria

you must have:

Submit an Application
Fill out the application and include a brief statement of purpose 

interested in the program.

Application Review

and statement of purpose after you submit it to ascertain your 

Admission
Candidates who meet the requirements will be given an 
admissions offer. By paying the program cost, you can 
accept this offer.

Application Process

2+ years of work experience preferred



Counselor

You can connect with them to:

Help you understand the program better and respond to your 
questions
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Program Outcomes

techniques of digital marketing 
to promote your business and 
increase your customer base

marketing campaigns across 
different domains 

Optimize your pages for SEO and 
rank themyour pages higher on 
search engines with 
optimization techniques 

Create a campaign and bidding 
strategy for your 
campaigns

Create content on platforms 
like Facebook, Instagram, 

 and run 
advertisements there

Target customers with mobile 
devices using various mobile 
marketing techniques

 

 
strategies 
 
 
Create and implement a 
content strategy based on 
the goals and objectives at 
every stage of the marketing 
funnel 
  
Optimize your different 
campaign  
with the help of  different 
leading analytics tools   
 

marketing, experiential 

visual content in modern 
marketing strategies

you will be able to:



Explore the application of AI 
 in 

digital marketing and how it 
helps automate campaigns and 
increase productivity

Learn how to create and 
maintain a blog for promotion 
and user interaction.

Learn how to promote  your 
product and provide after-
sales support in a competitive 
ecommerce market.

Learn the application of 

Marketing to 

customer engagement

Learn the basics of B2B 
marketing and increase your 
reach to the B2B audience.

Leverage 
AI tools for digital marketing
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Learn to Leverage Generative AI 
in Sales and Marketing
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Learning Path

Digital Marketing Foundation

Search Engine Optimization

Search Engine Marketing

Social Media Marketing

Content Strategy

Strategies for Paid Campaigns

Email and Mobile Marketing

Analytics, ROI & Evaluation

Digital Marketing Capstone 

Digital Marketing Masterclass
by SP Jain School of Global
Management

 Blogging 

 E-commerce Listing

 B2B Marketing

 
Technology

 Meta Master Session Jain School of 
Global Management

Electives
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Digital Marketing Foundation
This foundation course will cover key concepts such as the differences between 

voice search, website creation, and behavioral marketing. You will dive deeper into 
behavioral marketing and analytics, understanding customer lifecycles, buying 
stages, and the dynamics of the marketing funnel to enhance your strategic 
marketing approach.

 

 

 

 

 How Technology Has Changed the 
Marketing Landscape  

 

 

 Leveraging Voice Search

 

  
 

Website Creation

 

 

 

  

Behavioral Marketing

 

 

 Types of Behavioral Marketing

 

 

 

 

Topics Covered

Tools Covered
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Search Engine Optimization

You will learn how on-page and off-page SEO works, the technical side of SEO to 
rank higher on search engines, and how to analyze competitors.

 Fundamentals of SEO

 

 Technical SEO

 

 

 

 Link Building

 How to Optimize Your Content for Voice 
Search

 E-commerce Website SEO for More Sales

 

 

 The Future of SEO

Topics Covered

2

Tools Covered
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Search Engine Marketing

Learn how paid ads work with the help of keyword research. You will learn about 

 Overview of Search Engine Marketing

 

 Bidding and Budget Strategies

 

 

 Setting up automation rules for ads

 Strategies to make best ad copies giving 
100% ad strength

 How to target the right customers with 
demographics, interest, location, etc.

 

 Remarketing ads

 

and optimization

 

the performance of campaigns

 

shopping ads and smart ads

 How to optimize feeds at Google Merchant 
center

 Learn how to diagnose the shopping feed, 
identify errors, and correct them

 

 How to create and optimize the mobile 
app install ads to increase the number of 
users

Topics Covered

Tools Covered
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Tools Covered

Social Media Marketing

learn how to select the correct content type in context for each channel, and grasp 
the importance of social media in e-commerce.

 

Overview

 Social Brand Management

 

Elements

 

 SMM Strategy and Channels

 

 

 

 

Topics Covered

4
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Strategies for Paid Campaigns

Learn how to perform a deep analysis of paid campaigns and check the metrics of 
every ad to optimize the campaigns for better conversions. You will also learn about 
the essential elements of landing pages and related design strategies based on 
the business and industry. 

 

 

Optimization and Conversion Funnel

 

 

Conversion Rates

 

 Readability and Hierarchy of the Landing 

 

 The Need Generation Technique or The 

 

 

Reciprocal Concessions

 

 

 

 

 

 

Scheduling

 

 

Topics Covered

Tools Covered
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Content Strategy

Learn about the content research strategies and tools to design the right content 

content.

 Content Marketing as a Backbone of 

 

 

 

 

Results

 

 

 

Topics Covered

6
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Analytics, ROI & Evaluation

how to improve the results.

 

 

 

 

 Engagement Rate vs. Conversion Rate

 Bounce Rate vs. Exit Rate

 

 

 

Topics Covered

Tools Covered

7
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Email and Mobile Marketing

optimizing apps with relevant keywords, and execute effective mobile ad targeting 
strategies.

Email Marketing

 Fundamentals of Email Marketing

 5 Email Marketing Strategies to Boost the 
Growth of Your Business

 Creating a Mailchimp Campaign

 Template Creation

 Types of Leads and Lead Generation 

 

 

 

 

Mobile Marketing

 

 

 

 Facebook Marketing

 Twitter Marketing

 YouTube Marketing

 

 

 

 

 

Topics Covered

Tools Covered
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Digital Marketing Capstone Project

Digital Marketing Masterclass by
SP Jain School of Global Management

The insights you have acquired in this digital marketing program can effectively 

capstone projects, each designed to allow practical application of the knowledge 

favorably for prospective employers.

why it has become essential for any organization to understand and implement 
these skills to scale up.

9

10
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Capstone Projects

Skullcandy is a global brand bringing the noise and pushing 

boundaries far and wide. They have successfully modernized 

affordable and high style attainable. Help keep Skullcandy’s 

youthful and adventurous consumers engaged.

Grand Savings Bank is a full-service community bank providing a 

business customers. Help GBS gain more visibility and rank higher 

on search engines to grow and increase its customer base.

Toast is a high-end, niche fashion retailer and part of the French 

Connection group that needs help reaching new customers and 

driving revenue while adhering to a strict set of brand guidelines, 

a sense of style, and seasonal trends – both in terms of fashion 

sportswear manufacturer in Europe and the second largest 

audience and increase its reach.

faculty and get insights about the latest advancements in the 

for any organization to understand and implement these skills to 

scale up.
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Electives

Blogging
This course teaches how to create and maintain a blog for 
promotion and user interaction.

B2B Marketing
Learn the basics of B2B marketing and various marketing 
techniques to increase your reach to B2B audiences.

E-commerce Listing
Learn the basics of the e-commerce listing process. Learn how 
to promote your product and provide after-sales support.

promote your business effectively.
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Meta Master Session

trainers and get insights about the latest trends in the digital 

Generative AI in Sales and Marketing
Explore cutting-edge digital strategies in sales and 

strategies to predictive analytics and CRM enhancements, 
this course offers hands-on experiences and insights into 

customer relationship management. Navigate future trends 
and ethical considerations while delving into real-world case 
studies for actionable takeaways.

AI, Automation & Emerging Technology 

marketing by automating processes and improving overall 
performance. Furthermore, the module will explore emerging 
technologies like auto chat and voice search, giving you a 
comprehensive understanding of the latest developments in the 
digital marketing industry.
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Certificate of Completion
This is to certify that 

Has successfully Completed

with masterclasses delivered by SP Jain School of Global Management

JOHN DOE

1st January 2024

PROFESSIONAL CERTIFICATION IN
DIGITAL MARKETING

Dr. Vanita Bhoola 
Asst. Dean EMBA & Head Executive Education

This program is not an award accredited under the Australian Qualification Framework

Registration No:XXXXXXXXXX

Krishna Kumar, CEO 
Simplilearn

Shareable on:
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Dr. Smitha Ranganathan

Associate Professor

of practical insights to her teaching and research. She has holds key positions in 

after speaker, addressing topics such as digital marketing dilemmas and achieving 
customer centricity in the digital era. She has been recognized with prestigious 
awards for her outstanding contributions to content leadership and women’s 

maintains an active corporate engagement, serving as Chief Story Teller at SSR 
Brandlooms and advising organizations on strategic brand management.
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Dr. Nada Sayarh

Associate Professor – Marketing, 
Assistant Dean – Executive MBA, and 
Deputy Director – Ethics, Sustainability & 
Social Responsibility (ESR)

brings a wealth of knowledge to her roles. Her areas of expertise cover Marketing 

marketing dynamics, combined with her scholarly pursuits, makes her a prominent 
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Prof. Marco Selakovic

Assistant Professor – Marketing & 
Communication

Business and Social Studies, Maribor, Slovenia, and a Bachelor of Science from the 

Marko brings a dynamic perspective to academia and professional practice.
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Ramu Shankar Rao

Professor and Corporate Trainer

management roles in the Healthcare industry with giants like Medtronic and St 

of sales and marketing responsible for growing and managing the business and 

marketing efforts, strategy and organization growth. He advises clients ranging 
from Fortune 500 companies to family owned businesses. He coaches business 

spends much of his time coaching senior leaders on how to align their teams for 
ultimate success. He is a passionate trainer and conducted training programs 

skill building programs, he helps companies build strong frontline sales team to 
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Dr. Umesh Kothari

Professor and Corporate Trainer

marketing goals supported by insights and analytics. He has worked for leading 

Singapore, and Mumbai campuses. His areas of expertise are marketing, strategic 
marketing, research methodology, brand management, big data analysis and 
statistics. He has authored various papers and has been a panel member at 

customer experience service award for a local bank.

Professor Umesh Kothari has over 25 years of rich industry experience in the UAE, 
USA, and India. He has helped several organizations achieve their strategic 
marketing goals supported by insights and analytics. He has worked for leading 
organizations like Nike, Frost & Sullivan, Pepsi Cola, Nielsen, and Union National 
Bank (now ADCB). Professor Kothari has been associated with SP Jain since 2005 
and teaches the School’s undergraduate and postgraduate cohorts at the Dubai, 
Singapore, and Mumbai campuses. His areas of expertise are marketing, strategic 
marketing, research methodology, brand management, big data analysis and 
statistics. He has authored various papers and has been a panel member at 
webinars and international conferences. He is a Team Leader with Dubai Quality 
Awards, assessing organization’s in business excellence. He has been recognized 
by the Dubai Quality Group as an industry best practice for institutionalizing a 
customer experience service award for a local bank



USA 

Simplilearn Americas, Inc.

201 Spear Street, Suite 1100, 

San Francisco, CA 94105

United States

Phone No: +1-844-532-7688

INDIA 

Simplilearn Solutions Pvt 

Ltd.

# 53/1 C, Manoj Arcade, 24th 

Main, Harlkunte

2nd Sector, HSR Layout

Bangalore - 560102

Call us at: 1800-212-7688

www.simplilearn.com  

Disclaimer


